CV Writing Guidelines:

v Contact details — Name, email and mobile contact details - +
LinkedIn link

v Career objective (50 — 200 word overview)

v" Academic Qualifications

v" Key achievements (can include links to online examples?)
previous successful projects

v" Key skills (Competencies)

v" IT Skills - State each package you are confident in using
including bespoke packages

v Employment history — including — dates, company, job title, and

concisely bullet point the day to day duties

Our top tip, Keep you CV up to date and relevant! Continually adding
new skills, experiences, qualifications to your CV.
** Don't forget to ensure that you LinkedIn page is also up to date and

mirrors your CV.




Sample templates:-

Susan Madlow

BRAND MANAGER/MARKETING MANAGER
T:212-555-5555/ C: 212-121-4545
Smadlow6756@hotmail.com

About Me Areas of Expertise:

Market Research
Strategic Planning
Budget Management
Product Development
Sales/ROI Forecasting
P&L Management
Identity Creation

Product Positioning
Brand Building

Taste Profile Analysis
Integrated Marketing
Brand Governance
Copywriting & POS
Team Leadership

"My passion is building
strong brands through

market research to
understand the
customer, smart product
development to tap into
needs, and creative
positioning to penetrate
the target niche.”

Professional Experience

SUPERMARKETS INC, 2005-2009
Senior Brand Manager (2006-2009)

Led 12-member cross-functional team managing preduct development, packaging, advertising and
brand management for $1 billion business unit. Held full P&L responsibility for consumer brands
business - analyzed market, cultivated innovation, optimized product mix and pricing, and designed
promotional strategles.

Resuits:

* Drove $27 million in total re (7.1%) in 2007.

* Reversed declining sales on coffee, boosting revenues 6% in just one year.

* Grew cold meats category by 33.2% in 2007 and 24.5% (projected) in 2008.
* Ploneered new pasta product category that increased overall pasta sales 5%.

Strategy included:

* Revitalized under-performing team, and exceeded revenue goals, by creating structured
processes and iImproving cross-functional relationships and communication.

* Developed strategic plan including pricing changes and new promotional approaches.

* Improved branding and messaging and devised product knowledge training for store
employees.

= Played key role In launch of frozen food line that will beat revenue targets by 140%.

* Developed new ‘smart eating’ line of healthy spreads after recognizing opportunity to
differentiate the line from other brands. Projected year-on-year sales growth is 25%.

Marketing Analyst (2005-2006)

Hired into newly created position to help transition organization from a traditional ‘private label”
department to an Intemnal consumer packaged goods function. Provided senior brand managers with
market and trend analysis for bakery, deli and food service categories and provided project
management support on packaging development and plan tracking for all new product launches.

Results:
. Played key role in r kagi time by 30%.

. Identified new deli market niche, helping to drive a 27% sales increase.
- Member of team that reversed negative sales trend, delivering 4% growth.




MAYA MARTINEZ

VAMMATY

lmriam

AC COMP = NINTY

[BR N L )
#1087 s Cuwant

V00N be 00000

(O CANOY

Pt havav of Soence vy

YRR




